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ARE YOU SOCIAL
MEDIA SAVVY?

TEST YOUR KNOWLEDGE!

BRAND RECOGNITION PRESENTATION


Presenter
Presentation Notes
Welcome to the Social Media Savvy Quiz! The purpose of this interactive quiz is to help you improve your social media skills and learn effective strategies for increasing awareness of your club, promoting events, recruiting members, and fundraising on social media. 



INSTRUCTIONS

Presenter will ask questions.
Raise your hand if you know the

answer.
Test your knowledge!

ARE YOU SOCIAL MEDIA SAVVY?
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Here are the instructions:
I’ll ask you a question and if you think you know the answer, raise your hand. This is supposed to be fun and interactive. So let's dive in and have fun while learning valuable social media tips! 
�


QUESTION 1:

How would you describe yourself as a social
media user for your club?

Beginner Bee Enthusiastic Digital Maestro
Engager
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First, how would you describe yourself as a social media user for your club?
Beginner Bee: You are new to managing social media for your club and just getting started.
Enthusiastic Engager: You have gained some experience in managing social media for your club and actively engage with your club's audience. 
Digital Maestro: You are an experienced social media manager for your club and leverage some advanced social media features to enhance your club's online presence.



QUESTION 2:TRUE or FALSE

It is considered a best practice to have an
online presence on as many social media
platforms as possible.
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2. True or false: It is considered best practice to have an online presence on as many social media platforms as possible. 



ANSWERZ:
FALSE!

It's better to have a strong presence on a few
platforms where you can engage effectively
rather than spread yourself too thin across

multiple platforms with limited impact.
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FALSE. It’s better to have a strong presence on a few platforms where you can engage effectively rather than spread yourself too thin across multiple platforms with limited impact. You should carefully select social media platforms based on your target audience, their suitability for your content and your available resources. 



QUESTION 3:

Why is it important that the brandirg across
your club’s social media platforms be
consistent with SIA’s branding?
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3. Why is it important that the branding across your club’s social media platforms be consistent with SIA’s branding?



ANSWERS:
CONSISTENT BRANDING

Helps establish recognizable identity
Builds trust andcredibility

Ensure social media presence is aligned with Soroptimist b
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Consistent branding helps establish a recognizable identity and builds trust and credibility with your audience. Your audience is ultimately SIA’s audience as well. Please ensure your social media presence is aligned with the Soroptimist brand across the board. I cannot stress enough how important it is to have a unified brand! 



QUESTION 4:

Name at least one way to engage with your
target audience on social media.
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4. Name at least one way to engage your target audience on social media. 



ANSWER4:
ENGAGE TARGET AUDIENCE

» Create visually appealing content

» Use hashtags

» Keep posts concise and mformative

» Respondto comments and messages

» Encourage members to share experiences


Presenter
Presentation Notes
Create visually appealing and attention-grabbing content; Use high-quality images or videos, catchy captions, and relevant hashtags; Keep your posts concise and informative; Responding to their comments and messages promptly; Encourage your members and event attendees to share their experiences on social media, then repost and share on your club's official accounts to showcase the positive experiences and testimonials.


QUESTION 5:

#hashtags
What does a hashtag look

like and what is the
purpose of using
hashtags on social
media?
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5. What does a hashtag look like and what is the purpose of using hashtags on social media?



ANSWERS:
H#HASHTAGS

» Start with # symbol

» Organize and categorize content

» Make content more discoverable

» Great for events, campaigns and awareness
» Use amixof broad and niche hashtags
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Hashtags are words or phrases with no spaces in between and start with the pound symbols. They help organize and categorize your content, make your content more discoverable and help increase your content’s reach to a wider audience. They are great to use for events, campaigns and overall awareness-building to increase visibility and attract new followers and supporters. It’s important to choose hashtags that accurately represent your content, target audience and goals. Using a mix of broad and niche hashtags can help strike a balance between reach and relevance. 



QUESTION 6:
Facebook Ads Name one benefit
Boost AND
Facebook “ one limitation of
Posts boosting ads on
E1 “ISDIGITAL REACH PLATFORM Facebook.
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6. Name one benefit and one limitation of boosting ads on Facebook.



ANSWERS:
BOOSTING ADS

Benefits Limitations
> Cost-effective » Reachmayonlygo so far
» Cantarget audience » Can’t controlalgorithms
> Increase visibility » Ad fatigue

» Increase interactions » Hard to measure
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BENEFITS: 
Cost-effective; 
can target your audience; 
can increase your club’s visibility; 
can lead to increased engagement and interactions with your club. 

LIMITATIONS: 
Without a substantial budget reach can only go so far; 
can’t control Facebook’s algorithms and to whom your posts are shown; 
your audience may get tired of seeing the same type of ads from your club and lose interest; 
not always able to get detailed analytics to measure success. 


QUESTION 7:

& 2 Dad =

What social media
feature allows you
to share temporary
content that
disappears after 24
hours?
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7. What social media feature allows you to share temporary content that disappears after 24 hours?
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ANSWER?:
STORIES

Temporary content in form of photos of videos
Disappear after 24 hours

Highly visible on users’feeds

Include interactive features such as polls, quizzes,
question stickers, swipe-up links, etc.
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Stories allows users to share temporary content, typically in the form of photos or videos, that disappears after a set period of time (usually 24 hours). Stories are highly visible because they are prominently displayed at the top of every user’s feed. They can include interactive features such as polls, quizzes, question stickers, and swipe-up links to increase engagement.



QUESTION 8:

What are some ways to promote club events
on social media?
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8. What are some ways to promote club events on social media? 
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ANSWERS:
PROMOTE EVENTS

Design eye-catching graphics with event mfo
Include CTAthat encourages users to register, buy
tickets or share event

Highlight key benefits or unique aspects

Use hashtag

Create teaser videos

Leverage Facebook events
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Design eye-catching event graphics or banners that convey key details such as the event name, date, time, location, and any special features or guests. Write engaging and concise posts to accompany your event graphics. Include a clear call-to-action (CTA) that encourages users to take action, such as registering, buying tickets, or sharing the event with their network. Highlight the key benefits or unique aspects of the event to entice potential attendees. Use a relevant event hashtag. Generate buzz by creating short teaser videos or trailers for your event. Use snippets of speakers, performers, or highlights to pique interest. Leverage Facebook Events to create a dedicated event page.



The Delta Dreamers award was created by Soroptimist
International of the Delta to celebrate women and girls who
have faced obstacles and are pursuing courses or higher
education(m‘\c@e their economic outlook.

i .
Deadline for application submission: 2023 Delta Dreamers
December 15, 2023 Award Recipients

How do I become a
Soroptimist?

When women help other women, amazing
things happen! Our members breathe life
into our programs and truly come together
to make a difference.

Interested in joining?
Need more information?
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SI/The Delta is doing a great job on their Facebook feed posting diverse content.

Here you can see they have posts about:
Advertising their LYD Awards and internal scholarships
General posts about women and friendship.
Why and How to become a Soroptimist
One of their service projects in a really creative and adorable post
Collage of their new members with taglines
They also had several video advertising posts that are really creative and captivating

All of their posts have beautiful graphics and I suspect they are using CANVA to create the eye-catching posts. Be sure and check out their Facebook page for more ideas.



QUESTION 9: TRUE OR FALSE

Non-digital/traditional PR is no longer relevant
In our digital world.
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9. True or False: Non-digital/traditional PR is no longer relevant in our digital world. 



ANSWERO:
FALSE!

Digital platforms have transformed the way we
communicate, but traditional PR still has a place.
In fact, a combination of both digital and
traditional can be highly effective.
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FALSE! While digital platforms have transformed the way we communicate, traditional public relations approaches still have their place. In fact, a combination of both digital and traditional can be highly effective. Traditional practices like developing relationships with local media; participating in community events; establishing partnerships with community groups who can support your cause; and distributing print materials like brochures and flyers can complement and enhance your digital strategies.



QUESTION 10:

What are some effective strategies for
fundraising on social media?

Social Media 9 a
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10. What are some effective strategies for fundraising on social media?
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ANSWER10:
FUNDRAISING

Leverage peer-to-peer fundraising

Share compelling stories

Emphasize need for support

Use built-in fundraismmg tools on Facebook and
Instagram designed for nonprofits
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Leverage peer-to-peer fundraising, which enables your audience to fundraise on your behalf. Share compelling stories that resonate and create an emotional connection with your audience. Emphasize the need for donor support. Use the built-in fundraising tools on Facebook and Instagram, which are specifically designed for nonprofits to set up dedicated fundraising campaigns and collect donations directly on their platforms. Taking advantage of these tools can simplify the donation process for your supporters and increase accessibility. The easier it is to donate, the better!



BONUS QUESTION |

Does SIA have tools 4 _
to help clubs with Soroptimist &
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that provides women and girls with
access to the education and training they

a n d Ot h e r p u b I i C i ty need to achieve economic empowerment.

Our name means “best for women.” And
that's what we strive to be—women at our

effo rtS ; best, investing in other women and girls to
- be their best.

See SOROPTIMIST.ORG
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Does SIA have tools to help clubs with their social media and other publicity efforts? 



ANSWER

YES!

Templates Guides

» Publicity kits and sample » Branding and style
news releases » Socialmedia

» Brochure » Photo and video

» Bannerand flags > Website

» Recruitment ads

Visit Recognition & Branding page on SIA wet
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YES! Visit the Recognition & Branding section of the website to find a variety of tools, publicity kits, templates and helpful guides to help with your marketing efforts. Using these tools ensure that what you are putting out aligns with the Soroptimist brand. Tools include​ branding guide, style guide, social media guide, photo and video guide, website guide, publicity kits for the Dream Programs, sample news releases, ads, a brochure, banner template, stationery templates and several other tools to help clubs with their publicity efforts. 



FIND YO
VOLUNTEER!

Helping others can make you happy
and keep you healthy throughout
your lifetime.

Contact us to learn
how you can get involved:

Pay it forward. Change the world,

Become a Soroptimist today!

SOROPTIMIST.ORG

2023 Live Your Dream
Awards Recipients,

Your perseverance and
dedication to successis an
inspiration to us all. View our
virtual graduation card for
well wishes from our
members and supporters!

FIND YOUR INNER SUPERHERO.
VOLUNTEER!

You have the power to strengthen your
community and make the world a better
place for women and girls.

Contact us to learn
how you can get involved:

Be a hero. Become a Soroptimist today
(no cape necessary).

Soroptimist

International of the Americas, Inc.®

SOROPTIMIST®

Investing in Dreams

aiT
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Here are several examples of SIA designed content that are customizable. These were found on the SIA website on just on their Facebook page. 
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Thank you for participating in the quiz! I hope you had fun testing your skills, that you learned a few new strategies and that were able to increase your social media savviness!
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